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Studio TUH is a creative studio based in Seoul.
"Tuh" means ground and foundation in Korean,
suggesting a starting point for ideas and practice.

info@studiotuh.com
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KILO
Fashion brand

SS24 pop-up store
Object design, production

Flowers were placed within a constrained container
of cold materiality. The two elements, entangled and
colliding through the viewer’s perspective, directly
convey the season’s concept: Love in Conflict.
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PEINTURE
Fashion brand

FW24 pop-up store
Object design, production

Designed a Christmas pop-up store for PEINTURE
at The Hyundai Department Store. Based on the
brand identity “Paint Yours”, custom graphics and
objects were designed for PEINTURE’s very own
grey Christmas.
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DNMT Inc.
Creative agency

Brand identity
Graphic design, website design

Graphic assets were designed using converging
dots as letters, expanding them into a diverse range
of shapes. This metaphor captures how ideas grow
into outcomes when DNMT meets their clients.
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Creative Expansion
DyNaMic Thinking
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Light Grey
CMYK 7550

RGB 235 235 235
#ebebeb

Accent Yellow
CMYK 4 059 0
RGB 252 250 130
#fcfa82

Sub Yellow

CMYK 31870
RGB 254 236 62
#feec3e
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YE
Artist

VULTURES listening experience Korea
Graphic design, content creative

Designed the poster, merchandise, and promotional
content for the VULTURES 2 listening experience.
The visuals echo the way vultures circle their prey,
mirroring how crowds gather around the stage.
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PUMA, SAN SAN GEAR
Fashion brand

Mostro SAN SAN GEAR collaboration
Object design, production

A pedal-motif object was designed for Mostro,
inspired by racing culture. The pedal acts as the
point of contact between engine and racer, lying in
parallel with the meeting of PUMA and SAN SAN
GEAR.
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New Balance
Fashion brand

New Balance U509 presentation
Space design, production

A modular pavilion layered with ice-dyed fabric was
designed for the presentation of the New Balance
U5009s. Its repetitive yet distinct structure reflects
how the brand gradually becomes part of personal
identity.
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LOADINGROOM
Fashion brand

SS25 Paris showroom
Object design, production

Inspired by the brand’s seasonal concept, two
helmet-motif speakers were designed to capture the
moments before and after a crash, then installed in
the showroom to play this season’s brand sound.
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LoADINGROOM

THIS ABANDONED WAREHOUSE STANDS AS A RE}
FOR THOSE SEEKING TRUE ISOLATION.

21, WALLS AND AMIDST THE AGED, 3
D BY THEIR SHARED PURSUIT
N ONE ANOTHER'S PRESENCE,
L JOURNEY.

WITHIN ITS COLD ST
A UNIQUE COMMUNITY TAKES SHAPE. BOU
OF SOLITUDE, THESE INDIVIDUALS FIND SOLAC]

YET EACH PERSON REMAINS DISTINCTLY 1SOLATED IN THEIR PERSONA

IN EVEN THE QUIETEST CORNERS OF THIS RETREAT, THE SHADOWS OF PAST
AND PRESENT PERSIST, REFUSING TO FADE, ULTIMATELY, DRIVEN BY A QUEST FOR COMPLETE
SOLITUDE AND INNER TRANQUILITY, THEY CONTINUE THEIR SEARCH,
VENTURING FURTHER IN PURSUIT OF THEIR OWN PRIVATE SANCTUARY.










MIND THE GAP
Rave collective

Seoul rave 2025
Graphic design

Characters inspired by participating DJs were
developed for the MIND THE GAP Seoul rave
identity and applied across posters, online
promotions, and merchandise.
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SAGEGA
Lifestyle brand

Brand identity
Graphic design

Graphic assets were designed around the brand’s
identity of being embedded in everyday life, with
a versatile type logo, motion graphics, and layout
system for broad use across products.
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SAN SAN GEAR
Fashion brand

FW25 Campaign
Creative direction, production

Inspired by the seasonal concept “Way Finder”, a
three-chapter photo campaign was created using
Baduk(Go) as a motif, each chapter expressing a
journey of finding direction through play.
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SAN SAN GEAR
Fashion brand

FW25 Tokyo showroom
Invitation design

An interactive invitation consisting of a circuit board
and magnifying lens was designed. Recipients
uncover a hidden message within the board, directly
experiencing SAN SAN GEAR’s seasonal concept,
“Way Finder”.
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Please take a closer look

S SAN SAN GEAR
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Salomon, J EONGL |
Fashion brand

XA PRO 3D J EONGL | collaboration
Art direction

Inspired by the hidden beauty of fossils in nature,
the campaign traces J EONGL I's design approach
of revisiting and reinterpreting Salomon’s heritage,
framing this process as a journey toward innovation.
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PUMA, OPEN YY
Fashion brand

H-Street OPEN YY collaboration
Object design, production

An enlarged photo cube containing campaign
imagery from the OPEN YY and PUMA collaboration
was designed, reflecting both PUMA’s dynamism
and OPEN YY’s ingenuity.
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Anti Social Social Club, INSANE GARAGE
Fashion brand

ASSC INSANE GARAGE collaboration
Object design, production

Designed an object to commemorate the Porsche
GT3 featured in ASSC's first exhibition: “SELF
DOUBTS”. The patchwork on the cover captures
the intertwining past and present of both brands.
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*V2
Anti Social Social Club x INSANE GARAGE Porsche
911 Carrera 4

> Graphics, headlights, grille, and other elements will be applied to the car
cover using a patchwork method with sweatshirt fabric.

* color palette
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Chaeyoung
Artist

Solo album LIL FANTASY vol.1
Creative direction, graphic design

Led the planning, direction, and production of the
album visuals, shaping a cohesive fairytale-like

narrative that captures the excitement surrounding
Chaeyoung’s debut as a solo artist.

A

OfE|AE

£2 ¢ 2 HEX 25 1

203



(haeyoung
THE 1ST ALBUM

DRERMUS COMPANY. KOREA.
upication & Rentis Prohibi.
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(PJA(C) 2025 1P ENTERTAINMENT, O

{Chacyoung

THE 1ST ALBUM

by DREAWUS COMPARY KOREA
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use tnem as a rererence. )

Let me know anytime if you need any help! ﬁ] @/
Seoyoung Kwak

@~Luke @~Ibuki Sakai 18:12 Artist
Vv:
Solo exhibition Mirrorless City View
~Luke +44 7939 816637 . .
Graphic design
iER
& LIL FANTASY REF (TUH).zip Designed posters and leaflets based on the
These are amazing! - exhibition and its narrative. Drawing from the artist’s

film-based practice, aspect ratio was used as a
Thanks for sending  18:30 motif to visually convey the artist’s perspective on
the urban landscape.
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Mirrorless City View  Kwak Seo Young Solo Exhibition ~ September 24, 2025 - October 65,2026 ~ WWWSPACE2 1F, 163 - 5 World Cup-ro, Mapo-gu, Seoul
0j2{2|2 AE| 7 MG THeIH 20254 924 - 1025 WWWSPACE2 A2 027 SEZ2163-5,15

2025\ O SETESX ALY U5 n2HE
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Mirrorless City View Kwak Seo Young September 24, 2025 - October 5, 2025
Solo Exhibition WWWSPACE2
1F, 163 - 5 World Cup-ro, Mapo-gu, Seoul W ooy
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PUMA, SAN SAN GEAR
Fashion brand

Mostro, Talon SAN SAN GEAR collaboration
Space design, Object design, production

A spatial installation and objects were designed
using Seoul’s delivery culture as a motif. The string
elements allow visitors to bypass the space by
creating inventive routes and a tangible sense of
speed.
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Zion.T
Artist

Solo album POSER
Creative direction, graphic design

The entire visual scope and direction of the album
were overseen. The juxtaposition of unnatural
gestures and minimal approach articulates the
artist’s perspective on the social phenomenon of
being “performative.”
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YOSAE
Cultural brand

Offline store
Creative direction, naming, graphic design

An agora-motif space and identity were designed
to reflect the hybrid nature of the brand. “YOSAE”
carries a dual meaning: the temporality of yo-

sai (these days) with the spatial quality of a yosae
(fortress).
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KILO
SS24 pop-up store

PEINTURE
FW24 pop-up store

DNMT Inc.
Brand identity renewal

YE
VULTURES listening experience

PUMA, SAN SAN GEAR
Mostro collaboration

New Balance
NB U0509 presentation

LOADINGROOM
SS25 Paris showroom

MIND THE GAP

‘ ‘ Seoul rave 2025
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SAGEGA
Brand identity

SAN SAN GEAR
FW25 Campaign

SAN SAN GEAR
FW25 invitation
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XA PRO 3D collaboration

PUMA, OPEN YY
H-Street collaboration

ASSC, INSANE GARAGE
Collaboration

Chaeyoung
LIL FANTASY vol.1

Seoyoung Kwak
Mirrorless City View
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PUMA, SAN SAN GEAR
Mostro, Talon collaboration

P18 Zion. T
Solo album
P19 YOSAE
Offline store
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